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SOME THINGS COME NATURALLY

L

ove…The quintessential expression of affection. Allow
Chef Dean James Max and Chef Tony Miller to take
you on a journey to celebrate latitudes of love with
your special someone as they present their “Latitudes of
Love” Valentine’s Day menu. Enjoy a romantic candlelit
evening with Seduction, a voluptuous wine with a velvet
kiss, as your senses are taken on a culinary journey of sight,
sound, texture, and ﬂavor. Begin with cuisine that is handprepared with fresh and locally grown ingredients balanced
against the elements of the rich and heartfelt season solely
to be shared with your Special Valentine.

White Trufﬂes and Champagne

A

t Latitude 41, we understand that some
atitude…
Freedom
from
restrictions.
things are most beautiful whenAcquiesce
they are and be swept away by an array of exquisite
natural, which is why we use the
absosensory
indulgences with Chef Dean James Max and
Chef Tony
Miller.To commemorate your special occasion you
lute freshest local ingredients available.
Pairing
receive
a complimentary electronic photo of you and
those pristine ingredients with the will
world’
s finest
yours Celebrating with “Latitudes of Love” on this Special
fish, oils and spices is the art to which
we are hapValentine’s Day. Packages available Wednesday, February
pily dedicated.
14th or Saturday, February 17th.

L

As artful as our presentation may be, our focus
on preserving the natural character of each dish
ensures that each ingredient’s voice remains clean,
clear and precise.
As far as Latitude 41 is concerned, that’s just the
way it should be.

R

at
FIFTY
at
NORTH THIRD STREET
FIFTY
COLUMBUS OH
NORTH THIRD
~

eacquaint, reﬂect, and dream of life yet to be
remembered with Seduction, a voluptuous wine with
sensual ﬂavors and a velvet kiss that is the romance
liquidity
OU of choice for your evening.

CELEBRATING Y
EVERY DAY

614.233.7541
~

COLUMBUS
~

1-614-233-7
~

www.latitude41restaurant.com
Call 614-233-7541 or go to latitude41restaurant.com
and
www.latitude41rest
reserve your place in time…
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SMUGGLERS
LOUNGE
GRAND OPENING

• Free Valet Parking • COMFORTABLE LOUNGE

* NEVER

• NEW CAFÉ MENU AND WINE LIST

A

COVER CHARGE

Enjoy 2 Bands each night

o
L

Hours

Tuesday - Thursday 5pm - 11pm
Friday - Saturday 5pm - 1am

DOWNTOWN COLUMBUS’ NEW CHOICE FOR GREAT LIVE JAZZ
611 E. BROAD ST. 614.224.9400
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PUBLISHER & CEO ROOPAN DEY

beautiful years
featuring
Miss Ohio USA

ver the past five years, Melissa
Pitchford and Proctor Productions
(www.missohiousa.com) in conjuction
with Donald Trump have produced the
Miss Ohio USA pageant. Each year, C Magazine
provides Miss Ohio USA a cover shoot and story. This
year, Columbus’ own Monica Day holds the honor of
representing Ohio in this April’s Miss USA pageant to
be broadcast on NBC from Las Vegas. This telecast
is viewed in over 80 countries across the globe. You
may recognize Monica from NBC 4 news as the pretty
face keeping you out of traffic jams in the morning.
In addition to bringing you the annual Miss Ohio USA
winner, we feature the best of Columbus. In turn, we
appreciate the best the Capital City has given us. It
was our pleasure to be the guests of Herbert Chen
and Nighi Bukhari at the Life Care Alliance Big
Wheels, Big Night at the Hyatt on Capitol Square.
The organization provides food for those who are
unable to get meals. Learn how you can help at:
www.lifecarealliance.org.
Upon invitation of our friend Edras Nazareth, we
enjoyed the 19th Annual Capital Valentine event
honoring Sheriff Jim and Sandy Karnes, Richard
(State of Ohio Treasurer) and Peggy (Capital
University Law Professor) Cordray, M. Valeriana
(Columbus State President), Robert Moeller, and
Vorys partners Kathleen and Frederick Ransier
III. This event benefitted the Ohio Cancer Research

boutique
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Roopan Dey and Monica Day at Union Station

Associates, an organization dedicated to cancer
research. Visit ohiocancer.org to find out how you can
get involved and learn more about cancer prevention
and their fundraising events.
We at C Magazine wish Monica good luck on her
upcoming competition to win Miss USA and to move
on to Miss Universe. As we move into our sixth year,
we look forward to working with more charities and
organizations and await to see who graces our pages
as Miss Ohio USA 2009.

contributors—stories/photography
SUITLESS | KRISTEN M. FOLEY, MICHAEL SCOTT,
ERIC WAGNER
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Monica Day, Nichole Moats, Jennifer
Holzhauser, Tina Daniel, Latitude 41,
Camille’s Sidewalk Café, Columbus Blue
Jackets, elevator draught and brew haus,
top steakhouse, bexley Monk, Lori Collins,
Melissa Pitchford, Miss Ohio USA
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Loving the Capital City,

LOVE 2008

GOING
GREEN
WITH MORPC
THE CAPITAL MAGAZINE

BRIO
POLARIS
NEW MENU
NEW PLACE

Roopan Dey, CEO & Publisher

G&Co

Join C Magazine and local boutiques for a weekly fashion-based
party at Spice Bar from 10 p.m. - 2 a.m. Be sure to wear your
freshest gear. Models will be sporting clothing and accessories
from these local boutiques, as well as giving out promos for your
favorite stores. Event host is our friend Dimitrius Stanley.

UZI
HAIMOFF

FINAL WORD

PAPER
AIRPLANE
BEYOND 270

SPECIAL
SECTION

SUITLESS
IN THE
CITY

day

IT’S A GOOD

TO BE
MISS OHIO USA

ON THE COVER
Monica Day at The Top Steakhouse wearing
a sweater from Fibres, dress from Nordstrom,
shoes and bracelet and ring from Emperor’s
Newest Clothes.

C The Columbus magazine™ is published monthly.
ColumbusMag.com, Cemmag.com,
C Logo, Suitless,
Final Word, Powder Room, Ride 23, design structure,
are the property of the Publisher. C Magazine™ and C
The Columbus Magazine™ are registered trademarks of
Roopan Dey Limited.

For subscriptions or advertising inquiries
please call 614-228-7531.
www.Columbusmag.com
www.myspace.com/columbusmag
printed in the USA
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C THIS MONTH

LOVE ‘08

from the editor

editor@columbusmag.com

The Sweetest Thing
Love is a pretty little cupcake. It’s cute. It’s
sweet. It’s thoughtful. It’s joyous in every
sense of its existence. Then comes dating
and marriage. Remember that cuddly little
cupcake? Imagine it now cut into 50 pieces
of deconstructed happiness.
In dating and marriage, the love we give can
get stretched to a nearly invisible state, but
much to the chagrin of all who have dedicated
their eternities to both partnerships, love
remains completely recognizable no matter
how often it is challenged, as long as it is
never forgotten.
There’s nothing like the smell of a shared
pillow, the feel of a comfortable lip or the
taste of a humorous, overwhelming tear. The
ease of a mind understood and adored is like
cold water over burnt eyes, for it confirms
the nucleus of dreams: that hope really isn’t a
wasted seam on the coat of human endeavor.
Love is a living dream, and in dreams, all
things are possible. Once in love, all things
become much greater in purpose, meaning
and need. Words, for example, are no longer
just words that can be used as Band-Aids
or aspirin; their effects penetrate even our
marrow and leave memories—good or bad,
but always permanent—in the DNA of our
souls.
Compounded by the politics of marriage
and dating, love comes damn near close to
becoming a second job, a job we take—broom
and shotgun in hand—because the thought of
being without our love is more weight than
our minds and spirits can bear.

26

MISS OHIO
Our annual Miss Ohio USA cover is our best yet with NBC 4’s Monica Day. As the station’s traffic
and entertainment reporter, she helps people get to work on time; as Miss Ohio USA, she plans to
make a difference in their lives.

13 SUITLESS

40 HOMEWORK

20 9 FOR $9

49

36

64 FINAL WORD

It’s time to surround yourself with some
love—and engage your senses in the
process. In this month’s edition, Jacob Neal
shares a few beauty secrets, Joseph Chen
and Heather Wang elevate expectations
for college fashion and Jan Reese turns an
artful eye to flower design.

Got a new year’s resolution to eat right?
How about one to eat cheap without
compromising taste?! We’ve got exactly
what you need with our monthly 9 for $9
picks. Get out from behind your desk and
say goodbye to that bologna and cheese!

RESTAURANT FEATURE

Food cannot be corporate. It can, however,
be good or bad. Brio’s food is good – really
good, and the only way to bust the myth
about corporate food is for individuals to
reject the notion completely. In short, get
yourself to Brio.

For those who delight in living close to the
action, nothing will put you closer than
1200 Grandview. This upscale boutique
condominium mid-rise consisting of eight
residences and one office suite is just steps
away from the Grandview’s best restaurants
and retail amenities.

RIDE 23

When Bob Harlow bought his first bike, his
mother gave him an ultimatum: “Get rid of
the bike or move out.” He moved out that
night and has owned a motorcycle ever
since. Check out his prized one – a Custom
Rigid Chopper.

Uziel Haimoff, President and CEO of IDG
Jewelers, is noted as one of the most
respected men in the city. In fact, it’s been
said that buying jewelry from him is like
buying from family. He’s got the final word
this month.

Fellas, remember that when your partner tells
you that you need to drop ten big ones on plane
tickets, hotels and gifts to make sure you can
see family members and what seems like the
rest of the free world get married. Keep it in
your pocket with the other blue chips. Pull
one out each time you get the Heisman on any
forward progress.

Jason E. Ohlson
10 C The Columbus Magazine LOVE ColumbusMag.com
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Un-chain

your appetite!
Thank you Columbus for your continued support
of our great independent restaurants. Visit our
website for discounted gift certificates.
www.dineoriginalscolumbus.com
Alana's
University District
2333 N. High St.
(614) 294-6783
Barcelona
German Village
263 E. Whittier St.
(614) 443-3699
Basi Italia
Victorian Village
811 Highland Ave.
(614) 294-7383
Betty's Fine
Food & Spirits
Short North
680 N. High St.
(614) 228-6191
Bexley Monk
Bexley
2232 E. Main St.
(614) 239-6665
The Burgundy Room
Short North
641 N. High St.
(614) 464-WINE (9463)
The Burgundy Room
Dublin
6725 Avery-Muirfield Dr.
(614) 798-WINE (9463)
The Café Corner
Victorian Village
1105 Pennsylvania Ave.
(614) 294-CAFE (2233)
The Clarmont
German Village
684 S. High St.
(614) 443-1125
Columbus Brewing Co.
Brewery District
525 Short St.
(614) 464-2739
Due Amici
Downtown
67 E. Gay St.
(614) 224-9373

Elevator Brewery
& Draught House
Downtown
161 N. High St.
(614) 228-0500

Spice Restaurant
+ Lounge
Arena District
491 N. Park St.
(614) 224-7840

Figlio
Wood-Fired Pizza
Grandview
1369 Grandview Ave.
(614) 481-8850

Surly Girl Saloon
Short North
1126 N. High St.
(614) 294-4900

G. Michael's Bistro
German Village
595 S. Third St.
(614) 464-0575

Thom’s on Grandview
Grandview
1470 Grandview Ave.
(614) 487-5719

The Granville Inn
Granville
314 E. Broadway
(740) 587-3333

Tip Top
Kitchen & Cocktails
Downtown
73 E. Gay St.
(614) 221-8300

Katzinger's
Delicatessen
German Village
475 S. 3rd St.
(614) 228-3354

Tony's Italian
Ristorante
Brewery District
16 W. Beck St.
(614) 224-8669

La Scala
Italian Bistro
Dublin
4199 W. Dublin
Granville Rd.
(614) 889-9431

The Top Steakhouse
Bexley
2891 E. Main St.
(614) 231-8238

Press Grill
Short North
741 N. High St.
(614) 298-1014
The Refectory
Columbus
1092 Bethel Rd.
(614) 451-9774
Rigsby’s Kitchen
Short North
698 N. High St.
(614) 461-7888
R.J. Snapper's
Short North
700 N. High St.
(614) 280-1070

Vino Vino
Restaurant & Winebar
Grandview
1371 Grandview Ave.
(614) 481-8200
The Wildflower Café
Clintonville
3420 Indianola Ave.
(614) 262-2233
The Worthington Inn
Worthington
649 N. High St.
(614) 885-2600
Z Cucina
Ristorante & Bar
Grandview
1368 Grandview Ave.
(614) 486-9200

You can find a big chain restaurant
anywhere in America, but Dine
Originals are each one-of-a kind.
We are independent, local restaurants,
and we’re passionate about providing
a unique culinary experience for
every guest, every time.
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Suitless
c what they do

Undeniable
Jacob Neal
“A woman should have three things: a good pair of shoes, a great
handbag, and a fabulous hairdresser.” So goes the mantra of Jacob
Neal, nationally renowned hairstylist and owner of the downtown
salon bearing his name. And considering his list of celebrity clients
(most recently, Miley Cyrus of Hannah Montana fame) and the
steady stream of customers populating his stunning 5,000-square-foot
space, his words are practically scripture.
Neal first came to central Ohio to study at CCAD. A few years later,
he and his partner opened the Jacob John Salon in New York City,
just steps away from the famed Plaza Hotel and Bergdorf Goodman.
But Neal eventually grew tired of the New York scene and wanted
more contact with his siblings. He commuted between Ohio and his
New York facility until deciding to run the Columbus salon full-time
in 1992. Nine years later, the salon moved to its current location in
the newly-renovated Hartman building and has thrived ever since.

Story | Michael Scott
Photography | Eric Wagner

When asked about his clientele, Neal says, “They expect to be treated
well and to be taken care of by knowledgeable, forward-thinking
technicians.” And for those who assume his salon only caters to high
society, Neal points out, “The salon isn’t just for the socialite or for
the downtown dweller; it’s for the mom, or the dental technician, or
the schoolteacher. It’s really for the whole community.”
Attached to the salon is the home store, where Neal retails some of
the finest products from around the globe. “Being surrounded by
unusually beautiful items directly affects my state of mind,” says
Neal. “The store is an extension of my style,” he explains. “It’s
about the way someone looks in hair and make-up, or the way
someone’s home is decorated. It’s a lifestyle choice, which is the
essence of connecting the salon to the home store.”
For more information visit www.jacobneal.com
ColumbusMag.com LOVE C The Columbus Magazine 13
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SUITLESS

Affordable
Class
Joseph Chen and Heather Wang
Joseph Chen and Heather Wang always knew they’d open a boutique
someday, they just didn’t know the where or the when until AuModa
opened its doors in the Campus Gateway.
During their college days at the Ohio State University, the two started
selling a local clothing brand to customers overseas, and while they
made a decent profit, what they wanted most was a brand and a name
of their own. That was the birth of AuModa.
“We wanted a name that was unique and also had an upscale,
European sound to it,” says Chen. “Alphabetically, we’re at the top
of the list. It does have a definition: it’s a mix of French and Italian,
meaning fashion and style.”
While their primary audience would seem to be the local OSU
student, AuModa attracts clients from Grandview, the Short North,
New Albany and even from other universities like Miami of Ohio
and Ohio University. Chen credits it to the uniqueness of the store
and brands they carry, such as BCBG, French Connection and
Kenneth Cole.

Story | Kristen M. Foley
Photography | Eric Wagner

“We decided to carry certain brands because we saw a lack of brand
name designers on campus. If you want something to wear, you
want quality,” he says. “If you want something cheap, or lacking
quality, you might want to go somewhere else.”
Story | Kristen M. Foley
Photography | Eric Wagner

Both owners are heavily involved in every aspect of the company,
but Chen focuses mostly on the “business” side of things, while
Wang works hard on the operating and marketing side. She’s also
the one you might spot in the store on any given afternoon, not only
helping customers, but also getting their thoughts on the current
collections and what they’d like to see next.

“I am constantly working on how inventory flows in and out and
what collections we carry in the store,” she says. “I also focus a lot
on our customers and our employee feedback. What they think really
is important because they both have a creativity of their own and
know the trends.”
For more information visit www.aumoda.com
ColumbusMag.com LOVE C The Columbus Magazine 15
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SUITLESS

Beautifully
Put
Jan Reese
To the casual passerby, the name Flowers on Orchard Lane might
convey that the newest shop in downtown is either located on an
imaginary street or that perhaps the ownership is directionally lost.
And while you won’t find Orchard Lane on any downtown map, the
shop’s beautiful Main Street storefront is anything but imaginary.
As for the ownership, make no mistake about it: the shop, which
specializes
bridal
accessories,
gifts, chocolates,
and
A
box is justinaflowers,
box, right?
Not
to Jimi Marshall,
Regional Sales
Manager
for Stephen
Gould
the largest
privately
owned
home décor,
retains the
nameCorporation,
from its original
physical
location
in
packaging
sales
the family-run
United States.
Clintonville,
andorganization
remains the in
same
business it’s been for
the Ilast
10 years.
“If
handed
you a corrugated box and told you to talk to me about it,
you would probably talk for less than 15 seconds. You would say it’s
from Westerville,
career
off insays
New
York
aOriginally
box, it’s square,
it’s made ofReese’s
paper and
it’stook
brown,”
Marshall.
“Give
it to meart-to-wear
and I can tell
you everything
manufacturer
City making
jewelry.
Her piecesfrom
soldthe
in such
stores as of
the
paper to
how theGoodman’s
content of the
is even manufactured
and
Barney’s,
Bergdorf
andpaper
Bloomingdale’s,
and she could
more. I can talk for hours on it, but you would be bored to tears.”
even count comedian Bill Cosby’s wife as one of her biggest fans.
Success
jewelry
ledthe
Reese
to women’s
fashions,
and soon
afterhis
To
tears?inNo.
But to
point?
Yes. Marshall
definitely
knows
opening
dress
shopafter
in the
Florida 30
Keys,
shewith
began
flowers.
stuff,
andahe
should,
spending
years
theretailing
company.
He’s
worked with such clients as Bath & Body Works, Johnny Walker
Red
Cadillac,
helping
to was
create
everything
corrugated
Uponand
learning
herwhile
mother’s
health
failing,
Reesefrom
returned
to
boxes to point-of-sale displays.

Story | Michael Scott
Photography | Eric Wagner

Ohio and switched focus from dresses to flowers. “At first, we had
no experience or knowledge about running a florist shop,” admits
Reese. “I used to walk into other stores, ask questions, and they
would actually teach me!”
Story | Kristen M. Foley
Photography | Eric Wagner

After starting small and taking on no specialty work, Reese began
placing flowers
in Charles
salonsreflects
within Marshall,
six months.
Two
“Although
the core
productPenzone
is the same,”
“every
day
different
because
every
different
requirement.”
yearsislater,
she took
on her
firstcustomer
weddinghas
anda hasn’t
looked
back.
“The wedding business has been phenomenal for us,” muses Reese.
Stephen Gould itself operates 37 branches throughout the world and
“We offer
a quality
at an affordable
price packaging
and treat each
bride
handles
every
aspectproduct
from creative
to customized
design
as ifproduction
she’s the only
bride we’rewarehousing
working with.”
and
to fulfillment,
and “Just-In-Time”
delivery. Here in town, the setup is just as elaborate to help fulfill the
needs
of allstore
of those
big-name
clients.
Their new
is a definite
gem.
“Our new location is just
wonderful!” says Reese. “We’ve got diamonds to our left and the
“In Columbus, we have a 75,000 square foot, state-of-the-art collation
mostassemble
beautifulassembly
glass art to
our right;
fabulous
little block.”
And
and
center
whereit’s
weatake
our customers’
products
although
she’s
been
gone
for
about
two
years
now,
Reese
fondly
and collate them with products we manufacture, then shrink wrap,
remembers
howthe
herdisplays
mother and
useddistribute.”
to enter flower-arranging contests.
label
and recut
“Mother used to laugh and say that she’d eventually get her family
Just
right! how things come full circle?”
backanother
to Ohio.box?
Isn’tYeah,
it amazing
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German Village
Coffee Shop
The Others Just Don’t Stack Up

Das Kaffee Haus
Breakfast & Lunch All Day
Monday - Friday
Saturday
Sunday

6:30am - 2:00pm
6:30am - 3:00pm
8:00am - 3:00pm

193 Thurman Ave
Columbus, OH
614 - 443 - 8900
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Nine
for
$9
c your lunch

Otani

5900 Roche Dr. #1 (614) 431.3333

Otani has much more than just sushi, like
teriyaki, soba, udon and ramen. However,
when the sushi is as good as it is at Otani,
it’s hard not to eat it. The nationally
recognized Kaptaul Roll ($9.00) makes
use of hickory-smoked pork belly served
atop an avocado roll and is a surefire
crowd-pleaser. But should you be feeling
a little adventurous, selections include raw
and cooked rolls, stuff with seaweed on the
outside, some with seaweed on the inside,
and some wrapped in every imaginable
color of fresh raw fish.
The Kaptaul Roll for $9 from Otani

Milano’s
Steak House

Hick

3105 Westerville Rd. (614) 475.9199

7051 E. Ma

Remember when steakhouses had the glass
case with the Beechnut gum and King
Gnocchi for just $9 at La Plaia
Edward’s cigars up by the cash register and
they served everything? Sometimes it was
even hard to find the steak on their menu.
5766 Emporium Square (614) 890.2070
Stop reminiscing and live it all over again.
La Plaia has to be kidding us with the Prosciutto di Parma layered atop their Chicken
Milano’s has the glass case, and the steak
Marsala served under fresh mozzarella. That may be too delicious for words. It would
is obscured behind traditional favorites like
take an advanced rocket science to cram any more flavor into a dish. Grab some Gnocchi Liver and Onions, Baked Whitefish and
($9) in red sauce, a piece of meatball, some of the prosciutto, chicken and Marsala sauce
Eggplant Parmigiana ($6.95). Take your
and trigger a paradigm shift in the laws of flavor dynamics. We aren’t going to tell which time finding it. The rest of the menu is
two of La Plaia’s sauces are best together. That’s something you’ll have to discover for
edible old-school, done exactly as it always
yourself.
has been – right.

La Plaia

The cheesy Eggplant Parmigiana for only $6.95 from Milano’s

El Vaquero

Amul
Indian Restaurant

3230 Olentangy River Rd. (614) 261.0900

Chances are, if you’ve lived in central Ohio
for any significant period of time, you’ve
come to know that El Vaquero wrote the
book on Mexican cuisine. Their margaritas
are delicious, their chips and salsa are
addictive, and the one-of-a-kind dishes
on their menu can inspire a craving at just
about any time of day. We suggest you start
preparations for Cinco de Mayo by ordering
the Fajita Express ($8.25). The dish
incorporates sizzling beef or chicken strips
and is served with fried beans, Mexican
rice, guacamole, sour cream, pico de gallo
and 4 flour torillas. Arriba, arriba!

7676 Sawmill Rd. (614) 734.1600

Fajita Express for $8.25 at El Vaquero.

If the Tandoori chicken in the Chicken
Maknhi ($7.99 buffet) is so red you see it
through the thick orange sauce, then you
know it’s going to be good Maknhi. If
you have no idea what that means, you
desperately need to get yourself to Amul.
While you’re there, get y’some Paneer.
They have it Muttar, Saag… all kinds of
ways. Don’t let the fancy, foreign names
fool you; it’s barbeque in extra sauce
with peas, greens and homemade cheese.
Absolutely delicious!

Chicken Maknhi from Amul Indian Restaurant

A Fairytale Retold
Cinderella (La Cenerentola)

As enriching as it is enchanting, Cinderella
(La Cenerentola) by Gioacchino Rossini,
is an operatic adaptation of the classic
fairytale that will find a temporary home at
the Ohio Theatre on February 29 at 8 p.m.
(and at 2 p.m. on March 2).
While many know the story of the “cinder
girl,” most are probably unfamiliar with
the life of Rossini. A year after writing The
Barber of Seville, Rossini tried his hand
at the Cinderella story, resulting in one
of opera’s most popular works. Rossini’s
masterpiece, which features a stepfather
and replaces the godmother with a tutor,
remains true to the classic fairy-tale. The

wicked stepsisters are still there and the
show is packed with romance, humor and
surprises. It is a family-friendly opera that
shouldn’t be missed.
Opera Columbus’ production will feature
the talents of Conductor and Chorusmaster,
William Boggs as well as Jennifer Rivera
as Cinderella.
Cinderella single tickets for the two shows,
range in price from $27.50 to $102.50 and
are available through CAPA by calling
614.469.0939 or via the Web at
www.ticketmaster.com.

More Art to C >>>
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Shanghai Lilly
6161 Glick Rd. (614) 789.9330

You know why there are Pan-Asian joints
all over the place? Because the food is
so freakin’ delicious, even without have
all the cheese and mayo of American
food. Sure, [insert your favorite one-liner
about how you’re always hungry an hour
after Asian food], but at Shanghai Lilly,
everything is portioned to leave you a
few pagoda boxes in the fridge for later.
The boxes are microwave-safe now (they
ditched the wire handle) and the Kung
Pao Chicken ($5.95) is pretty darned
close to as terrific as it was at lunch, even
after a couple minutes of nukin’.
Kung Pao Chicken for just $5.95 from Shanghai Lilly

Raising Cane’s

8 oz. New York Boneless Strip Steaks for $7.95 from Hickory House

2823 Olentangy River Rd. (614) 216.0011

Hickory House
7051 E. Main St. (614) 861.5962

For many, dining at the Hickory House is a religious experience, a time for families to
collectively return to their Midwestern tastes. As one experience here will clearly prove,
this restaurant is overflowing with taste, the kind that permeates from old-fashioned and
time-tested ribs, steaks and pulled pork. But don’t wait for your next family powwow
to dine here. They feature an eclectic lunchtime menu with offerings that range from
8oz. New York Boneless Strip Steaks ($7.95) served with onion rings and steak fries to
gigantic signature salads served with homemade dressings (the Blue Cheese is illegally
delicious) to items like Crab Stuffed Shrimp. Gettin’ hungry yet?

For those of you who have been hankering
for some killer chicken fingers, Raising
Cane’s will fix your fix. Theirs are the
exemplars of chicken finger-ness, likely
because it’s all they do, all day, every day.
We found the coating thickness within
two microns of perfection, and our highlyadvanced flavometer found that the fries
are almost (87-92%) as delicious in the
Cane’s Sauce as the chicken. Give your
hankering a workout and get the Caniac
Combo ($5.95). There are so many fries
and fingers in there, it automatically comes
with double sauce.

Caniac Combo for only $5.95 from Raising Cane’s

Don’t see your favorite place?
if it’s less than nine bucks for a lunch...
email us: editor@columbusmag.com

Warehouse Café
982 N. High St. (614) 421.2140

The cozy, casual atmosphere at Warehouse Café would be the perfect spot to kick back,
enjoy a quiet cup of coffee, and reflect upon your day… if it weren’t for the fact that their
menu contains so many delicious choices, it keeps a steady stream of customers coming in
all day long. Take advantage of their new AM hours on Saturdays and start your weekend
with a 3-stack of pancakes, fruit salad and coffee ($6.90). But be forewarned; it’s quite
possible you’ll find yourself sticking around for lunch!
The 3-stack of pancakes accompanied by a fruit salad and coffee for $6.90 at Warehouse Café

Can You Help?

Canstruction® Columbus is the official kick-off event for Operation Feed: central Ohio’s largest
annual community-wide food drive, and a joint effort of the Mid-Ohio FoodBank the United Way of
Central Ohio, and hundreds of local businesses. This design/build competition and exhibit showcases
ten-foot by ten-foot sculptures built from thousands of ordinary cans and boxes of food, all of which is
eventually donated to local food banks. The competition, which will be held at the Columbus College
of Art & Design Canzani Center from March 8 to 16, 2008, runs in cooperation with the school’s
“Taking Shelter” exhibit. “Taking Shelter,” features art that encourage awareness for economically
marginalized and homeless populations and runs through April 5th.

Eclectic Cool
While their most mainstream hit was the remake of Richie
Valens’ hit “La Bamba,” the band Los Lobos has had an
eclectic career spanning more than 30 years. Known as
East L.A.’s favorite sons, they excel at mastering and
synthesizing every form of modern roots music into their
sound while remaining true to the traditional Mexican
music that brought them together. See them on March 21st
at the Palace Theatre as they tour in support of their 13th
release, The Town and the City.

>>>

Music Fix
Touring in support of their
acclaimed new release, At the
End of Paths Taken, the Canadian
quartet, otherwise known as the
Cowboy Junkies, gives audiences
an intimate glimpse into their
world through intensely personal
lyrics and haunting melodies.
Catch them at the Southern
Theatre on March 22nd.
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Alex works with us directly to
ﬁnd the piece we want. Whether
it’s a diamond or luxury watch, he
understands what we are looking for.

-Alexanders customer
We specialize in TENO, CLAUDE THIBAUDEAU,
VERSACE, FOPE and oher ﬁne jewelry. We are your
deﬁnitive source for pre-owned ROLEX and other
high-end watches. See more on our website at
Alexandersjewels.com

Alexanders
JEWELERS

In the heart of the Short North:
689 N High St Columbus, OH 43215
6 1 4
2 3 3
6 6 6 6

Holiday sale on everything in the store till December 29th
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Delicious

Our personal service & unique brands such as
TENO, CLAUDE THIBAUDEAU, VERSACE,
& FOPE will help you ﬁnd that delicious piece.

ROLEX as well as other high-end watches will

a

Our specialization in ﬁne jewelry & pre-owned

assure you the incredible quality at sweet prices.

10 % off selected items this month
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In the heart of the Short North: 689 N High St Columbus, OH 43215 614 233 6666
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MONICA DAY

MISS OHIO USA 2008
STORY: KRISTEN M. FOLEY// PHOTOGRAPHY: ERIC WAGNER// HAIR: DAMON GIVENS of STILE SALON//
STYLING & ART DIRECTION: ANNA PINDELL of BELLE LUVS.COM // MAKE-UP:LORI R. COLLINS of FINAKI MGT.

W

e almost missed our interview with Miss Ohio USA 2008 when we couldn’t spot our cover girl in
the lounge at Latitude 41. Having seen her earlier in the day as the traffic and entertainment
reporter for WCMH Channel 4, she caught us off-guard by sitting incognito in a newsboy hat
and sipping on hot tea. A quick hit on her phone called out the confusion. The interview began there
and was as relaxing as the chamomile Day was enjoying.
A native of Palm Beach, Florida, Day visited the Buckeye State often in her younger days, but didn’t
officially call Columbus home until she was in junior high. Now the 25-year-old, who was crowned Miss
Ohio USA in December, will take a Las Vegas stage in April to compete for the crown. But, in between
her personal appearances, daily gym visits, pageant preparations, opening a restaurant with her
grandfather and, oh yeah, trying to get some sleep, Day joined us for our annual Miss Ohio USA cover
and filled us in on what it’s like to start your day at 3:30 a.m.
C Magazine: What was the first
thing that went through your mind
when they announced you were Miss
Ohio USA 2008?
Monica Day: Really, it was a blur.
It’s a shock when you are standing
up there. I had been in the Top 15
before and I’ve never been the type
of person who gets very nervous.
This time I was standing on stage
and I had the same feeling. Not
worried. Not nervous. If it happens,

it happens; if it doesn’t, I’ll go to
work on Monday. Once I was in the
Top 5, they either like you or they
don’t. They kept calling people out
and I was like, “Oh, I may actually
win this thing.”
C Magazine: It’s been awhile since
someone from Greater Columbus has
won the title. What do you think you
brought this year that was different?
Day: It’s nice to be able to win,

especially for the Capital. I’ve gone
to school here, worked here, and I’m
an Ohio State fan, you know. Those
are the main things that changed for
me. Right now, I’m really focused
on being healthy. There have been
years in the past where I’ve decided
I wanted to lose weight for the
pageant and tried to crash diet or
tried one of those Hollywood diets,
and it doesn’t work. Even losing
weight in the past, I wasn’t really

fit. This year I was focused on really
giving it everything I had, being fit
and making sure I had that aesthetic.
As far as personality or onstage
presence, I’m sure being a reporter
and being on television constantly
has helped me a lot. There is
nothing consciously I’ve changed.
C Magazine: You were Miss Teen
Columbus as well, but what made
you get involved in pageants in the
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At The Top wiearing a
dress from Princepessa
accompanied by a
bag from Emperor’s
Newest Clothes

first place?
Day: When I was two or three,
my grandmother put me in the
Sunburst Pageant when we lived in
Florida. It’s pageant world down
there. My mom is not a pageant
person. She likes them, but she’s
not a stage mom. My grandma
likes the pageants a lot. She likes
all the glitz and rhinestones and so
I made it to the National level and
my grandmother couldn’t be there so
my mom had to take me. They were
interviewing me and I was like two
years old. My mom was like, “we’re
not doing this anymore.” I didn’t do
another pageant until high school. I
had always done theater; my mom
always pushed me in that direction
as opposed to modeling. She didn’t
want me to be that conscious of
how I looked, especially at a young
age or feel forced into that. My
grandparents were the same way.
They wanted me to focus on things I
could control. So I got really tan one
summer and I was at a car show and
the Hawaiian Tropic pageant people

came up and asked me if I wanted to
be in their teen pageant. They had
spokes-models for their Just for Kids
line. So I entered that, won, and
from there another pageant director
saw me and asked me if I wanted
to be in the Cinderella Scholarship
pageant. I tried that and went on
to Teen USA. This was all in the
matter of a year. No experience. I
had no idea what I was doing. I got
a “pageant coach” and was Top 5 at
Miss Teen Ohio, and at 17 entered
into the Miss America program for
two years.
C Magazine: With major networks
not carrying some of the other
pageants, do you think public interest
is lacking?
Day: Obviously, Miss USA and
Miss Universe are two of the top
rated shows when they are on NBC
and they bring ratings. In different
countries, they have bigger ratings
than they do here. Miss USA
has a pretty solid foundation on
network. Obviously Miss America

has hit some bumps and they tried a
different route. It’s a tough situation
because for so long they were the
pageant that was every little girl’s
dream. Miss USA was too, but it
was always Miss America you heard
first. There came a point where Miss
USA and Donald Trump taking it
over, surpassed Miss America. Now
it seems like they are changing and
trying to evolve. At the same time,
I hope they don’t lose what once
made them great to make themselves
something else. A lot of time in
businesses you lose your brand and
you are lost. You made so many
changes and it’s over. Luckily, Miss
USA is ok.
C Magazine: Are there any particular
organizations you want to support
during your reign?
Day: I’ve made a lot of appearances
already as Miss Ohio and for the
station, so it’s tough sometimes to
say who I’m making appearances
for. I hope to continue working with
organizations I’ve worked for in the

past, like Goodwill of Columbus.
I’ve done a lot of events for them,
recently the Career Closet, which
provides clothing for women who
are starting out again. I think that’s
a great cause, because these women
are going to interviews and want
something nice to feel better. There
is also Fairy Good Mothers. Charles
Penzone teamed up with these
folks and for my send-off party,
I’m teaming up with them. They
provide prom dresses for girls who
can’t necessarily afford a prom dress.
Worthington Square Mall will open
its doors two weekends in April to
donate prom dresses and pageant
dresses. There are dresses you buy
for things that you will never wear
again. I think that is a great thing
you can do. You can drop them off at
Charles Penzone Salons too. Every
girl should be able to go to prom.
I’m also meeting with the James
Cancer Foundation to talk about
volunteering there.
C Magazine: Are you planning on
ColumbusMag.com LOVE C The Columbus Magazine 27
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of Italian, American and French
cuisine. It’s actually everything he
likes. They should just call it Bill
Sapp’s favorite food. It’s everything
that he’s ever wanted in a restaurant.
There are a few things from his old
places. Anyway, I was a coat check
girl at The Top at 10 years old. I
used to make $150 a night. It’s also
where I first started playing the piano
and singing. I learned how to play
there and used to get up and sing.
C Magazine: How are you juggling
your responsibilities at Channel 4
and as Miss Ohio USA?
Day: I wake up at 3:30 a.m., I go in
at 4:30 a.m., and we’re on air at 5.
I get off between 9 and 10 because
we do the cut-ins. At night, I do
3:30 p.m. to 6:30 p.m. I also do the
Blitz’s morning show on Thursdays,
so I go in and hang out. I was just
looking at my schedule the other day

I was a coat
check girl at
The Top at
10 years old.
and it’s crazy.
C Magazine: Do you go home and
sleep?
Day: I used to, but now I’m doing
appearances and I’ve got the gym.
There is a lot to pack in to those few
hours in between. Laundry isn’t
happening very often and my bills
are all automated at this point.
C Magazine: How long have you
been on the air now?
Day: Two years.

At Latitude 41 wearing shorts, shirt
and jacket from Fibres, shoes from
Little Shop of Shoes and gloves
from Private Collection

taking a hiatus from the station while
you are Miss Ohio USA?
Day: Just for the two and a half
weeks I’ll be in Las Vegas for the
pageant and, if I win, I’ll take a
longer hiatus. I’m burning up all my
vacation days to go.
C Magazine: How long have you
lived in Columbus?

Day: Sixteen years. I went to
Whitehall and graduated from
Whitehall. I think I was 9 when I
moved here.
C Magazine: One of the locations
for your cover shoot is The Top
Steakhouse, which we hear was also
the location of your first job. Tell us
about that.

Day: My grandfather is Bill Sapp,
and he and his partner Lee Henry
opened The Top and had the Kahiki
and The Wine Cellar. He’s also just
opened Bexley Bistro across from
The Top, so I’ve also been opening
a restaurant. They wanted to get out
of the restaurant business and now
they are back in. My grandfather
is in there and helping. It’s a mix

C Magazine: How did you land your
position at Channel 4?
Day: I was working with a local
talent agency and the owner called
me with an audition for a Channel
4 traffic reporter. A lot of stations
across the country were doing
that. They were really looking for
someone local, but with personality.
They were willing to try the audition
process and it worked out well for
me. It was tough learning how to get
all of the information. There was a
big learning curve for a while there.
C Magazine: But your job title is
traffic and entertainment reporter?
Day: It started as traffic, mornings
only. At the time I was still doing
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event planning and marketing for
Buca di Beppo and traveling between
the two Columbus stores, Cincinnati,
Cleveland and Detroit. I was being
pulled in ten different directions with
no assistant, and was already behind
simply trying to keep up. I did that

At the Elevator Brewery
and Draught Haus with
bag and jacket from
Fibres, skirt from Emperor’s
Newest Clothes, shoes from
Undone and a bracelet
from Ivy Hill

for a year. This past May I left Buca,
and the station offered me full time
so I started doing split shifts. The
entertainment reporting came about
six months in. I picked up one
segment, then another, and now I do
four segments.

C Magazine: How involved are you
in the writing of those segments?
Day: I do DVD releases and
movie releases, which are all at my
discretion. The movie companies
send their press releases and I go
through and pick the big releases.

The Mixing It Up segment is the first
one I did and it’s all about where to
go in Columbus. The demographic
is 18-34 and I write all the segments
myself. For traffic, those segments
are more dependent on me and my
actual personality.
C Magazine: What do you love most
about your current job at Channel 4?
Day: I love the appearances. I’ve
had a lot of people in my life help
me in different areas. I guess you
could say I’ve had a very colorful
background. My childhood was not
the norm. I had a great childhood,
but it was definitely very different.
There were a lot of people who
played role in me growing up.
And it’s not that my grandparents
weren’t great or that my mom wasn’t
loving, but there were times when
other people had to play into that.
After-school programs and teachers
were huge for me. I graduated my
senior year in high school alone.
My parents had gotten a divorce
and moved. My dad went back to
Georgia and my mom went to North
Carolina. My grandparents were
here in town, but I was living in an
apartment. There were a lot of times
when I needed some guidance or
if I was sick, I needed a teacher to
say, “Go to the doctor.” One thing I
really like about the station and the
pageant is it gives me opportunity to
help out. Although I wasn’t living
on the streets or anything as serious

I wake up at
3:30 a.m., I
go in at 4:30
and we’re
on air at 5.
as that, I can relate a lot to kids who
need that extra help or don’t have
all those advantages. It opens the
doors to actually do something and
give back to all those people who
helped me. I’ve lucked into a lot. I
work very hard, but I got a lot of
opportunities along the way that I
sometimes just go, “How did I end
up on Channel 4? How did I end
up on a 32 market, on-air with no
experience and no college degree?”
There is luck and fate and a lot that
plays into it. For me not to try to
give those opportunities to someone
else would just be a crime. Channel
4 and Miss Ohio give me the
ColumbusMag.com LOVE C The Columbus Magazine 31
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opportunity to do that. Sometimes
it’s hard to be sick and be on-air and
go to an appearance, but that’s what
you do because you were given a
great opportunity. I love the fact that
people invite me into their homes
every day. That says something.
There isn’t a lot of glamour that
goes into it. Three in the morning
with rollers and cake make-up is not
glamorous. There has got to be more
than, “I’m on TV!” to make me get

I’ve always
been kind
of goofy
up and go to work.
C Magazine: What was your worst
on-air faux pas?
Day: I’ve had tons, they are
hilarious. I DVR the shows and it
was good the first few months to
have it because it was so bad. One
time I said, “On 315 there is a ramp,
well there are a lot of ramps, but
there is one that has an accident…”
It’s like, what is coming out of my
mouth?!
C Magazine: As a journalist, what
is the worst question you can ask
someone in an interview?
Day: There are certain things that
you just don’t talk about. It’s
politics, sex and religion. It makes
me cringe when people are like, “Tell
me about your sex life?” Whose
business is that? “Who are you
voting for?” First of all, who cares
who Susan Sarandon is voting for.
Love her. Love Bull Durham. But,
why don’t we talk about the issues
but not who is voting for who. Those
things, I don’t even want to touch on.
C Magazine: I hear you like to do
impersonations. Who do you do?
Day: I’ve always been kind of
goofy, so I’ve always kind of done
impersonations. I’ve emceed
pageants and been asked to do
Tina Turner to open the show. I’ve
done full on Thunderdome wig and
shimmer dress and I’ve gone out and
danced around. I go to Elvis week
every year, and have done so for the
past 15-16 years.
Catch Monica Day on NBC
weekdays starting at 5 a.m. for your
daily traffic report and then on April
11th as she takes the stage for the
57th annual Miss USA pageant in
Las Vegas, Nevada.

At Elevator Brewery
and Draught Haus
wearing a jacket and
belt from Dr. Mojo,
shoes from Undone
and scarf from Private
Collection
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Big on Taste
Brio Polaris

T

Story | John Davis
Photography | Eric Wagner

1500 Polaris Parkway (614) 410-0310

hese days, the vast majority
of column inches are
going to eco-conscious,
independently-owned restaurants
and chef-proprietorships.
Corporate food and multi-unit
concepts get carelessly lumped into
the same category as Applebee’s
and the International House of
Pancakes, and are completely
ignored by gastronomes and
food writers alike. In reality, the
paradigm of “corporate food” is
completely nonsensical. There is
no magical alchemy by which an
ordinary Roma tomato becomes
a corporate tomato, and it’s
impossible to conceive of any
mechanism by which a 14-ounce
steak cut from the left loin of a
steer then delivered to a multiunit restaurant contains even the
remotest minutiae of difference
from the same steer’s right loin
but delivered to a 50-seat mom-npop. There is absolutely nothing
transcendent that says a talented,

young chef working for a high-end
chain restaurant will prepare a less
scrumptious Parmesan drizzle than
his counterpart who handwrites his
menu... and yet you hear it all the
time: “Corporate food sucks.”
There could be no better real-world
demonstration of the idiocy of
this statement than the newlyopened Brio at Polaris. In fact, a
very persuasive argument could
be made that the organizational
structure of Brio/Bravo makes
a guest’s experience even better
than it might have been at a
substantial percentage of its singleunit counterparts. It’s simple
Keynesian economics – economies
of scale tend towards greater
efficiency. What that means to
Brio’s patrons is extraordinary
service and consistently highquality food.
The vastness of the Polaris location
is apparent when one first walks

through the door. To one side a
long marble bar and vaulted fauxTuscan dining room teem with
activity, and through a door to
the other side, a staircase carries
professionals, conventioneers,
brides-to-be and other revelers
to one of four private rooms that
can hold anywhere from 12 to 100
people. It is almost overwhelming
for the fraction of a second before
a lovely and polite hostess steps
forward, determines reservation
status and makes every effort to
swiftly escort diners to their table.
Once there, and after the martini
or sparkling wine has arrived,
guests can leisurely peruse Brio’s
recently-overhauled, yet no
less enormous menu. It offers
such remarkably un-corporate
comestibles as garganelli pasta,
charred tomato and white truffle
oil. The description of each
dish suggests that the kitchen
is manned by a large team of

dedicated, well-educated and
motivated professionals. Then, the
server begins to bring gorgonzola
crusted lamb chops that are not
overwhelmed by blue-cheese or
even the slightest hint of gaminess,
bruschetta covered in thinly sliced
steak, fennel and gorgonzola dolce,
and salads with greens as fresh as
independently-owned-and-operated
greens. She no sooner serves the
dishes (from the correct side) than
she offers to pair them with one of
the wine list’s many appropriate
selections, like Zaca Mesa’s Santa
Rita Syrah or a ripe and silky
Sketchbook Pinot, both of which
are available by glass or bottle.
A bite, a sip, and your palate
reinforces previous suspicions
– Brio is stacked with serviceindustry professionals that not only
know and love food, wine and the
experience of eating out, but who
are eager to help their clientele
have a superlative experience,
whether they want to grab a
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IT’S NEVER JUST DINNER

5874 Sawmill Rd
Dublin, OH 43017
Phone: (614) 792-2500
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2045 Brice Rd
Reynoldsburg, OH 43068
PHONE: (614) 864-7888
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Open for Dinner Monday-Sunday
Live Piano Music 7 Nights a Week

TOP steakhouse.indd 1
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THE FARE

Margherita flatbread and a glass of
Gavi or spoil themselves and their
guests with course after course of
insalate, paste (plural for pasta),
and carni grigli and al forno. Of
course, no good self-spoiling is
complete without several selections
of well-paired wines. Everything
Brio offers, both off-menu or as
part of a family-style Tuscan feast,
has a myriad of possibilities for
oenological counterparts.
Even if diners are slightly timid
and less adventurous, preferring to
stick to familiar dishes, like Caesar
salad, lasagna and shrimp scampi,
they will be given the highest
quality manifestations of their
favorite dishes and un-intrusively

provided with the accoutrement
to make the meal a memorable
one. If it is grated cheese they
need, they shall have it with the
same alacrity they would receive
a bottle of Argiano’s Brunello. If
the guests are entertaining family,
friends or associates, they have the
option of choosing larger plates of
more traditional Italian favorites,
that will be prepared with the
same care and precision that their
smaller, menu-bound cousins,
and served family-style to pass
and share while reveling. Again,
the talented staff will ensure that
everything necessary, even if not
thought of, will find it’s way to
the guests, whether it’s a clean
linen napkin, a bottle of Chianti

Classico or an extra order of
Romano crusted tomatoes – which,
by the way, make an extraordinary
nosh to accompany a laterevening peckishness and a glass of
Prosecco Frizzante.
No truly Tuscan dining experience
is complete without dolce. Brio
has many manifestations thereof.
Some are chocolate, some are
fresh fruit and all are perfect with
an espresso or macchiato and
a digestif like sambuca. There
should be three beans floating
around in the snifter with the sweet
viscous anisette, representing love,
life and laughter, all of which Brio
probably inspired or enhanced at
some point during the course of

your well-spent evening.
Despite the fact that Brio
Polaris presents a tremendous
and persuasive argument to the
contrary, the myth will no doubt
persist that corporate food sucks.
That is ridiculous. Food cannot
be corporate. It can, however,
be good or bad. Bad food sucks.
Brio’s food is good – really good,
and the only way to bust the
myth about corporate food is for
individuals to reject the notion
completely. That shouldn’t be
too difficult, if we can get every
individual to experience restaurants
that operate like Brio Polaris.
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Homework
c how to live

Five-Star Address
1200 Grandview

L

et’s face it: there’s a lot to like
about Grandview. Few places
in central Ohio offer such an
eclectic mix of fine restaurants, oneof-a-kind shops, neighborhood bars
and comfortable coffeehouses—a fact
most evident from the energy that
hums throughout the area in spite of
winter’s freezing temperatures, and
proved positive when said energy
reaches a fever pitch during summer’s
warmer months. And for those who
delight in the idea of living closer
to the action, now there’s something
else to like about Grandview. One of
the newest developments in the city,
named simply for its address at 1200
Grandview Avenue, is an upscale
boutique condominium mid-rise
consisting of eight residences and one
office suite.
“We believe 1200 Grandview will
appeal to buyers who want the best
dining, shopping and entertainment
coupled with the convenience of
condominium living, but who don’t

In the bathroom, oversized tubs come with premium fixtures

Story | Michael Scott
Photography | Eric Wagner

feel downtown is right for them,” says
Chip Santer, president and CEO of
developer Santer Communities. And
true to his vision, the project has a
bird’s-eye view of the Grandview strip
and is within walking distance of such
hotspots as the Drexel theatre, Shoku,
Spagio, Stauf’s, and the Thirsty Ear
Tavern. Santer continues, “We wanted
to give homebuyers an upscale option
that captures the ease and convenience
of urban living in one of central Ohio’s
most popular, pedestrian-friendly
neighborhoods.”
“Upscale” is certainly the buzzword
at 1200 Grandview, considering the
many amenities the project has to
offer. Because the building is new
from the ground-up, the exterior
design drew inspiration from the
Grandview Avenue streetscape and
is comprised of brick, stone, glass
and metal. Each unit comes with
an oversized, private balcony while
the building’s top-most level comes
complete with a rooftop terrace
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AVENUE

ONE

Check out what
comes standard
for under $200,000

AVENUE

ONE

Check out what
comes standard
for under $200,000

• Granite Counters

• Granite Counters

• Hardwood, Ceramic Floors

• Hardwood, Ceramic Floors

• Private Balconies

• Private Balconies

• Terrace with Skyline View

• Terrace with Skyline View

• Secure Parking Garage

• Secure Parking Garage

• Stainless Steel Appliances

• Stainless Steel Appliances

• Washer and Dryer

• Washer and Dryer

• 1.5% Below Market

• 1.5% Below Market

Rate Financing*

Rate Financing*

• Walk to Short North, OSU,

• Walk to Short North, OSU,

Arena District, Downtown

Arena District, Downtown

Model Open

No Condo
Fees for

431 W. First Avenue
Saturday 2-4 pm
Sunday 2-4 pm

6 Months**

Model Open

No Condo
Fees for

431 W. First Avenue
Saturday 2-4 pm
Sunday 2-4 pm

6 Months**

avenueonelofts.com

avenueonelofts.com

………………………………………………………

………………………………………………………

Bruce Dooley, CRS
Bradley Weatherford, CRS
dooleyco.comŇ614.297.8600

DOOLEY
&
COMPANY
R E A L T O R S

*Up to 1.5% below the FNMA 30-year fixed rate mortgage as quoted by National
City Mortgage at time of rate lock-in. Rate may vary depending upon factors
such as down payment and lock term. Zero down payment options available.
**No condo fees for 6 months if in contract by December 31, 2007.
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Bruce Dooley, CRS
Bradley Weatherford, CRS
dooleyco.comŇ614.297.8600

DOOLEY
&
COMPANY
R E A L T O R S

*Up to 1.5% below the FNMA 30-year fixed rate mortgage as quoted by National
City Mortgage at time of rate lock-in. Rate may vary depending upon factors
such asCall
down Rebecca
payment and
lock term.
Zero
down
payment options available.
Baron
for
more
information
A
K
**No condoC
fees for
6 months
if in
contract
by
December 31, 2007.

or
to book
your party!
   
@.
7100
Drive,N
NewA
Albany
614.939.5874
New
NAlbany
A Links
L D,
..
WWW.NEWALBANYLINKS.COM
WWW.NEWALBANYLINKS.COM
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We Offer the Following
Premium Services:
•
•
•
•
•
•
•

Certiﬁed

Certiﬁed

LCD/Plasma TV sales and installation
Home Theater Design and Installation
Home Theater Sound Proofing
Whole House Audio Distribution
Whole House Video Distribution
Security Systems and Monitoring
Home Automation (Control4): Lighting,
Security, Temperature & Home Theater
Control

Call to make an appointment for a
demonstration 614-453-2003
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HOMEWORK
The lobby’s outstanding design allows residents to greet guests in style

sized at just over 1,000-square-feet.
The first-floor of the building is
split between the aforementioned
commercial/retail unit, an attractive
lobby and a secured parking garage
that accommodates two spaces per
residence. Prospective residents also
will have 24/7 secured access to the
building and a telephone entry system
for guests.

Oversized mirrors and abundant vanity space lend elegance to master bathrooms

Switching focus to the residential
units and their interiors, the
building offers three different floor
plans and all eight come movein ready. Prospective buyers can
expect professionally selected
color combinations for features like
hardwood flooring, contemporarystyled cabinetry and granite
counters. All three floor-plans have
modern, urban detailing and ninefoot ceilings and were designed to
incorporate at least two bedrooms
and two bathrooms, although the two
largest units come with an office/
third bedroom. The open, flowing
design includes kitchen islands that
maximize counter space, stainless
steel GE Monogram appliances,
Kohler and Grohe fixtures, and
vent-less gas burning fireplaces. All
bathrooms have granite counters
and 16” porcelain tile, while master
bathrooms create added privacy for
toilets and oversized showers. All
units come pre-wired for cable, data

and phones and each floor-plan has a
dedicated laundry space with washer
and dryer hook-up.
At the current time, all 8 residences
and the commercial space are
available. Residences start at just
under $400,000 and range from
roughly 1,600-square-feet to over
2,200-square-feet with balconies
providing an additional 140 to
230-square-feet. The commercial/
retail unit has a price set at $395,000,
which includes 1,440-square-feet and
a parking space.
For further information on pricing
and availability, please contact
Marilyn Vutech or Jeff Ruff of the
Vutech & Ruff Team, Real Living
HER, 614.255.0600,
realtors@vutechruff.com or Ted
Celeste of Celeste & Associates,
614.487.8400,
ted@celestehomes.com. For
financing and down-payment options,
please contact Thomas Wheeler
of National City Mortgage at
614.445.3705. For more information
on any of the artwork featured
in the model unit, please contact
Kristen Meyer of The Art Exchange,
614.464.4611,
kristen@theartexchangeltd.com.
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Drop
Point
c’ners
What’s

Up Now,
Dog?

Admit it: you had no idea there was
a cool music lounge tucked inside of
a popular bike shop on Broad Street,
did you? Well, now you do. On
January 18th, Smuggler’s Lounge
opened its doors and welcomed
smooth Jazz lovers and music
enthusiasts of all types into their
realm. Guests of the opening event
enjoyed the lounge’s comfy couches,
cocktails and a polished, relaxed
atmosphere. Stay tuned for more
music and weekly events.

California

DREAMS

On February 5th, Trattoria Roma’s treated
guests to an amazing selection of California
Syrahs paired with a delectable 4-course
dinner. Spicy Fried Calamari with a
cayenne aioli kicked the evening off,
followed by Spaghetti Puttanesca. The third
course consisted of Spinach and Radicchio
Salad with Marinated Mushrooms and
Fresh Tomatoes in a creamy pesto, served
as another selection of Syrah was poured.
Finally, Prime Rib in a natural a jous, served
with Asiago Whipped Potatoes and fresh
Broccoli capped the meal. The restaurant’s
next wine tasting will occur on April 29th.
It’s an evening not to be missed.

Spike

Lee

Spike Lee, one of the
foremost writers and
directors in contemporary
American film, was in Columbus on February 11th and 12th, as the
recipient of the 13th Wexner Prize. The $50,000 prize is given to a
contemporary artist in any field who has been consistently original,
influential, and challenging to convention, with artists nominated by
the Wexner Center’s International Arts Advisory Council. This marks
the first award in Lee’s career from a multidisciplinary arts center. In
celebration of his achievements, the Wexner Center is presenting a
selection of Lee’s films in a series that runs all through February.
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“Voted Top Ten New Restaurants
in Columbus for 2007”
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Tanning & Hair Salon
1589 N. High Street
614.299.5260
in the South Campus Gateway

We’re serious about sexy

High speed beds, hair salon, waxing, scalp massages, and so much more.
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Drop
Point
c’ners
Hockey Fest
The Columbus Blue Jackets players and their
wives hosted their annual Hockey Fest family
carnival and auction to benefit The Columbus
Blue Jackets Foundation on January 13th. Held
at Nationwide Arena, Hockey Fest offered fans
a unique opportunity to personally interact
with their favorite Blue Jackets players and
personalities. Highlights of this year’s event
included carnival games hosted by the players
and their wives, penalty box photos with
players, tours of the team’s locker room as well
as live and silent auctions of Blue Jackets, NHL
and other sports memorabilia.

Enchanted
Evening
Opera Ball XXIV: Cinderella’s Ball
took place on February 9th at the Atrium
at Nationwide Plaza. Noted as Opera
Columbus’ top fundraising event of the year,
Opera Ball XXIV was as enchanting as they
come. This Black Tie event began with a
cocktail reception, followed by a four-course
dinner, live and silent auctions and an evening
of dancing to the Rick Brunetto Big Band.
The evening was also marked by a special
appearance of Cinderella herself! To our
knowledge, no glass slippers were left behind.
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Custom Rigid Chopper
Owner: Bob Harlow

Ride 23
c how they ride

Photography | Eric Wagner

A

t the age of eighteen, I bought my first bike and taught
myself how to ride. After two weeks of hiding it at my
friend’s house, I rode it home only to the have my mother
give me the ultimatum: “Get rid of the bike or move out.” I
moved out that night and have owned a motorcycle ever since.
Several years and several bikes later, I bought my first Harley.
After attempting to customize each bike with bolt-on parts only
to discover ten other bikes just like mine, I decided it was time to
buy a custom built chopper. I bought one out of Florida and after
a year, I had an altercation with an SUV. Instead of rebuilding
the same bike, I decided to start from the ground up. I wanted
something truly unique, more like art… and Bruce Mullins of
Skunkworx Custom Cycle was up for the challenge.
We chopped and stretched the frame to add 45 degree’s of rake,
added a 12 over springer front-end, and then custom fabricated
the controls including the suicide shift, foot clutch and brake. We
added a Rev-Tech 100 cubic inch polished engine and six speed
transmission. At every angle you can see a custom fabricated
“Spade” from the sissy bar and foot controls to the hand tooled
leather seat. Next, we had to decide on paint. I knew I wanted
the candy apple green with heavy flake and Bruce came up with
purple flames, pinstriped in red, for an even more distinct look.
Bruce and the guys at Skunkworx handled all fabrication, paint
and assembly.
This chopper was built to ride daily, but I still enjoy putting it in
shows. It recently won the final Summer Custom Tour at Big Dog
Motorcycles of Columbus.
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Monday - Saturday: 11AM - 3AM
Sundays: 12PM - 12AM
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Beyond 270
c past the belt

Set
for
Takeoff
Paper Airplane
Like a carefully creased notebook paper masterpiece floating by the
force of a strong wind, the upbeat vocals and guitars take turns that
are outside the bounds of your standard rock song formula. Before
coming to a halt and gracefully landing on the ground, the melodies
will make you wonder if you were a passenger.
It’s easy to see where a band like Paper Airplane gets their name.
“We just wanted to change things up,” says Ryan Horn, lead singer
and guitar player for the band. “Everything sounds the same
nowadays and we wanted to do something different that we really
liked.”
Horn and his bandmates, Teresa Kent on keyboards, Caleb Bandy on
bass, and Antonio Garza on drums, have been together since 2005.
Having started out in the Cincinnati rock scene and putting out their
debut album Middlemarch on Columbus’s All Hail Records, they
consider themselves a two-city band, with most of them calling the
Columbus area home.

Story | Cary Smith
Photography | Eric Wagner

“I think Columbus has really started to develop a reputation for
having noise rock bands,” says drummer Antonio Garza. “We’re
so much different than that, it makes us a lot easier to take.” The
majority of Paper Airplane’s tracks ooze the influences of bands
like the Beatles and the Kinks. Their musical sound is positive and
upbeat for the most part, but its roots linger on the darker side of
things. Horn, who is the primary songwriter for the band, takes a
lot of his experiences as a crime reporter in Marysville into account
when writing.
“You might hear one of our songs and just think it’s about a girl or
something,” says Horn. “It’s more likely to be about something
much more disturbing. I like to write about the absurdity of
everyday life.”
For more information check out the band’s profile at:
www.myspace.com/therealpaperairplane
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Making
Green Easy
Regional partnerships flourish as central Ohio
works to build a better-green-region
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Back by popular
demand, MORPC
will host its second
annual Summit on
Sustainability and
the Environment
on September 1113, 2008 at the
Greater Columbus
Convention Center.

Central Ohio Summit on
Sustainability & the Environment

Making

Visit:
www.greenregion.org
for additional information
and opportunities
to participate in this
important regional event.

Green
MORPC Executive Director
Chester R. Jourdan, Jr.

The Mid-Ohio Regional Planning
Commission (MORPC) coordinates with
cities, towns and counties in central
Ohio to plan for a sustainable future,
improving the quality of life for the
people living throughout the region.
MORPC affects a person’s life in many
ways: we alert the public when the air
is unhealthy; distribute federal funds to
local governments for transportation
projects; provide counseling to
new home owners; coordinate the
development of recreational trails;
and connect commuters to each other
for carpooling. Government leaders
across central Ohio come to MORPC
to discuss important issues and make
decisions that will impact the lives
of our citizens and communities. For
more information about MORPC, visit

www.morpc.org.

L

ast fall, for the first
time in central Ohio,
over 500 concerned
citizens converged
downtown to take a
holistic look at the
sustainability of our
region. Attendees were inspired
by two days of programming
revolving around air, water, land
and energy issues organized by
the Mid-Ohio Regional Planning
Commission (MORPC). The event
itself was green, meaning MORPC
staff worked with local businesses
to achieve a net-zero waste event
by having energy consumption
off-set, food waste composted and
packaging materials recycled. This
type of collaborative event is just
one of the many ways MORPC is
bringing people together to begin
stepping out in the nation as a
leader in sustainability.

Easy

The collective mood at the Summit
was positive and upbeat. Unveiled
during the Summit was MORPC’s
newest venture: the Center for Energy
and Environment, a cross disciplinary
department at the agency that is
uniquely structured to respond to
new challenges facing our region.
The Center looks forward to offering
a variety of education and events for
the community to help important
environmental initiatives take root in
our region.

The Center for Energy and
Environment was made possible
by the creation of strong, new
public-private partnerships
between American Electric Power,
Ameresco and EMH&T with
MORPC. Recognized as the Center’s
Founding Members, these wellknown central Ohio companies are
playing a critical role in supporting
and encouraging a sustainable
future for our region.
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dale heydlauff

O

with green house gasses,” says Heydlauff. “We’ve planted millions of
trees in South America and tried to implement technologies that would
capture the carbon from our coal-burning energy plants. It’s a very
expensive and difficult process, but we’ve come a long way.”

Heydlauff, the Vice President of Environmental Affairs at American
Electric Power, worked his way into being the first environmental officer
with the company after a stint in Washington as a congressional aide.
The hot button topic of the day was acid rain, which is where Heydlauff started learning the ropes of environmental policy. After stops at
General Motors and other companies, Heydlauff made his way to AEP,
which was one of the largest producers of carbon emissions in the
country at the time.

“One thing we are seeing is a much larger consumption of electricity
than we had 20 years ago,” says Heydlauff. “People have multiple
televisions and computers that are running constantly. It’s going to
take a revolutionary change in the way we live to make a difference.”

ne doesn’t have to look much further than the cornfields and
green pastures of rural Michigan to understand from where
Dale Heydlauff’s appreciation for nature comes. “I guess
my Mom really instilled those values in me,” says Heydlauff.
“Growing up on a farm, an appreciation for the land is pretty much
ingrained in you.”

“It was a real challenge coming into AEP to try and make a difference

Heydlauff is ever vigilant concerning projects with potential for enriching the environment. This is a policy seen across the board at AEP
with their electric cars and low energy appliances.

For more information on AEP environmental programs go to
www.aep.com/environmental
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NEXTGENERATIONGREEN

TM

innovative designs that make business sense

IDENTIFY the obstacles you

may be facing when trying to go
GREEN.

ENCOURAGE and craft

incentives that help bridge the
gap between GREEN desire and
economic realities.

LEAD in the creation of

standards that support and guide
GREEN design.

Engineers, Surveyors, Planners, Scientists
1.888.775.emht | emht.com
Columbus Cincinnati Indianapolis Charlotte
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jeff strung & susan fisher

B

eing a landscape architect is kind of like taking a piece of
land, turning on your computer and creating your own Sims
park—adding trees, sod and plant life that will make the
area healthier and greener. Sometimes you take a piece of
wetlands and bring it back to life. Other times you design a small landscape for retail or design a massive park in the middle of a city. The
whole idea is to make the land greener and cleaner.
“It’s a creation of exterior spaces,” says Jeff Strung, Vice President
with EMH&T. “Architects are known for creating buildings and landscape architects are on the other end, the environmental end, creating
exterior spaces.”
Strung and his colleague Susan Fisher, a Project Manager with
EMH&T, are responsible for numerous green projects in the region.
Strung worked with the city of Columbus to turn a brown field in east
Columbus into a housing complex known as Green View Estates and
has worked to create the self-sustaining North Star Golf Resort on the
west side.

“I think the main goal we come in with is leaving the land in better
shape than we found it,” says Fisher, “leaving our footprint on the
land.”
EMH&T have joined forces with the Mid-Ohio Regional Planning Commission (MORPC) to educate the public and private sectors on every
facet of greener policies, including landscape architecture. Municipalities are encouraged to take greener routes in economic planning in
an effort to make our communities in central Ohio cleaner and more
conscious of the environment.
“I think what you are seeing in the Midwest is that the land is so abundant and resources are so abundant that we keep expanding outward,”
says Strung. “I think what we really need to do is be sensitive to how
we use our natural resources… period.”
For more information on EMH&T go to www.emht.com
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michelle jorgenson & jeff metcalf

S

ince oil prices have been steadily rising over the last couple
years, finding an ultra-efficient hybrid car sitting on a lot is
an almost impossible scenario. Though saving bundles of
money through efficient usage of energy can also be applied
to one of our countries biggest energy hogs: buildings.
“People don’t realize how much energy an office building consumes
on a daily basis,” says Jeff Metcalf, Regional Manager of Ameresco.
“After we do an energy audit of the building, we can replace outdated
technology and ultimately make the building more energy efficient.”
Ameresco, an energy solutions company that has offices all over the
country, has updated numerous building in the area for companies and
municipalities that realize their energy costs are through the roof. Not
only do these companies save money in the long run, but they also
contribute to cleaner environment in the process.

“Ohio is a big-time energy-using state,” says Michelle Jorgenson, a
Senior Account Executive with Ameresco. “The huge government
buildings and the large manufacturing base still contribute to that.”
Ameresco takes it upon themselves to educate municipalities on how
big their carbon footprint is and how they can manage it better. Getting
cities and businesses to buy into what they’re selling has been a lot
easier in the last couple years.
“We’ve been in the energy solutions business for over two decades
with a lot of success,” says Metcalf. “In the last couple years, it has
become a lot easier to explain to people what exactly we are trying to
do. People have become a lot more environmentally conscious. It’s a
really exciting time for us to see that.”
For more information on Ameresco go to: www.ameresco.com
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Visit
Ohiostomorrow.com
today and tell

Senators Voinovich and
Brown to support
climate change solutions

and vote YES on
Lieberman-Warner
Climate Security Act.

myspace.com/ohiosoyboy
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Uziel Haimoff
Interview | Jason E. Ohlson
Photography | Eric Wagner

Once a month, C Magazine interviews a prominent Columbus figure
to discuss what makes them tick. This month, we met up with
“Uzi” Haimoff, President and Chief Executive of IDG Jewelers.
C Magazine: How much does size matter?
Uziel Haimoff: Ummm…size matters to people who buy diamonds.
It always seems that people like the bigger stones.
C Magazine: If you could share a drink with anyone in history,
name the drink and the person.
Haimoff: Abraham in the Old Testament. I would have grape juice
and talk about keeping the whole family together.
C Magazine: Define these three C’s: courage, care and comfort.
Haimoff: Courage is being honest under any circumstances no
matter what the consequences are. Care is knowing how fortunate
you are. Comfort is in the soul.
C Magazine: Biggest rock you ever sold? Saw?
Haimoff: Ever saw was about a 100-carat diamond, and the biggest
I ever sold was about a 16-carat diamond that I sold in Hong Kong.
C Magazine: You’re a married man. What’s the secret to romance?
Haimoff: She is always right.
C Magazine: What’s the origin of your first name?
Haimoff: Uziel is Hebrew, and stands for “my strength is God.”
C Magazine: Which designer owns the most real estate in your
closet right now?
Haimoff: It’s embarrassing, but it would be Versace.
C Magazine: Fondest memory growing up?
Haimoff: I would say playing soccer with my dad in New York City
where I was brought up.
C Magazine: What’s the best watch ever made?
Haimoff: Limited edition stainless Rolex Daytona.
C Magazine: What’s with gold these days?
Haimoff: The more oil goes up, the more gold goes up. The more
interest rates go down, the more gold goes up.
C Magazine: What is your worst vice?
Haimoff: My worst vice is that I’m very spontaneous and my wife
would like me to be a lot more scheduled and structured. It makes
my life very unpredictable and makes my wife nuts!
ColumbusMag.com LOVE C The Columbus Magazine 64
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